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Oliviero Toscani

Oliviero Toscani (b. 1942) from Italy has written advertising history with his 
work. In 1982 he started working for the Italian fashion label Benetton and in 
1993 he co-founded with fashion entrepreneur Luciano Benetton the 
communication research center Fabrica, a school for artists under the age of 
25 working in any discipline. Fabrica is an idea factory for books, 
advertisements, posters, and campaigns for the Benetton Group. With this 
image of a set of eyes in two different colors, Toscani created a memorable 
trademark for Fabrica in 1991 that stands for diversity and unexpected points 
of view. He selected a horizontal detail from the portrait of Black man and 
superimposed the aqua-colored iris of another model over one of the eyes. The 
illusion of lens-shaped pupils is created by the banal reflection of two 
rectangular studio lights between which Toscani mounted the camera.




